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Per comencar recordem que portem sempre a sobre




El mobil és |a 327 pantalla en
termes d’oportunitat de mkt




Telefon mobil




Subscripcions i acces a Banda Ampla al moén
per mobil o linia fixa
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Source: International Telecommunication Union (October 2010)
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Penetracid de linies i Banda ampla al mon:
Mobil i linia fixa
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Parlem de smartphones, un “Ynou’” concepte
de mobil.

Les seves caracteristiques son:

Pantalla més amplio

Més potencia per fer servir aplicacions (apps)
Major velocitat de connexid a Xarxa

Meés accessoris
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In Key Markets Smartphone Ownership =
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v Smartphone Penetration

' by Market

Source: Smartphone Enumeration Study (CATI)
Base: Total Respondents (Qualified & Non-Qualified Respondents)
Q. Which, if any, of the following devicesdoyouuse?

Note: Smartphone classification was determined by self-reported manufactureribrand of mobile phone owned. oogleSanidentialandEropietay 8
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MY CELL

PHONE No sé qué presentara hoy Apple, pero
S necesito comprarlo urgentemente.

Tweetbot for iIPhone

Els usuaris no es separen dels seus mobils
Actualitzacido constant de nous ferminals
Per a molts el mobil es el més important que
tenen (1/3 part joves entre 16125 anys o
Europaq)
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Mobile behavior in United States, EU5 (UK, Germany, France, Spain and Italy)
and Japan — October, November, December 2010
Percent of total mobile audience (Age 13+)

United States | Europe Japan
?hﬁJ:;":?:tid d';:_?:lfa 0 46.7% 41.1% 76.8%
Used browser 36.4% 28.8% 55.4%
Used application 34.4% 28.0% 53.3%
Used messaging
Sent text message 68.0% 82.7% 41.6%
Instant messaging 17.2% 14.2% 3.6%
Email 30.5% 22.2% a7.1%
Accessed entertainment/ social media
Took photos 52.4% 57.5% 62.9%
Social networking or blog 24.7% 18.0% 19.3%
Flayed games 23.2% 25.3% 16.3%
Recorded video 20.2% 26.1% 15.8%
Listened to music 15.7% 25.0% 12.9%
Watched TV and/or video 5.6% 5.7% 22.8%
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Accessed news, sports, weather, search, retail, travel, reference

Mews and information 39.5% 32.2% 57.6%
Weather reports 25.2% 16.4% 34.7%
Search 21.4% 14.9% 31.5%
Maps 17.8% 13.0% 17.1%
Sports news 15.8% 12.0% 18.2%
Restaurant info 10.0% 6.5% 9.7%
Traffic reports 8.4% 7.4% 14.0%
Classifieds 7.3% 4.8% 3.6%
Retail site 0.0% 2.2% 8.0%
Travel service 4.4% 4.6% 2.9%
Source: comScore MobiLens (Feb 2011) via: mobiThinking
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95%

| ne Lonstantly
Connected Consumer

The everyday lives of US consumers are being transformed by the ability 1o constantly connect
through always on, always available mobile devices, Understanding the impac! of smartphones
on consumer behavior is key to reaching today’s on-the-go user. This growing consumer use of
smartphones to search, shop and look for local information creates more opportunities for
marketers to connect with thelr customers.
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El mobil ens permet la interactivitat.

Els receptors reben/responen al moment i
s'estableix un dialeg que permet la fidelitzacio
dels usuaris.

Hem de destacar I'element
viral de les accions i
la ubiquitat en tot el que fem
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Tot es mesurable al moment

Sempre “estem” accesibles
&
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Estem passant d'un mon d'impressions o
un mon de vinculacions

Envia SMS a

97412

Amb: Temps ( codi parada ( o lin

Deixem un mon in-actiu per anar a un
mon inter-actiu
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GOOgIQ“ ha dit:

Mobile First
Eric Schmidt, CEO al MWC'10
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* Instantaneitat

* Vincula directament a l'anunciant i I'usuari
« Tothom porta un mobil al damunt

« Nomes en rebs si has donat la teva
acceptacio
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Marketing de proximitat




Over 750
hotspots for

m/f_( . \ecome a fan — join us on facebook i

Supportin

& E
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il | facebook [ |

i GROUP 3k 5
(e e ) 'NLGX.ORG = a

SER FAN OF TELEPIZZA £ FACESOOK TIENE SIS VENTAIAS
| iPatatas gajo
gratis!
iHazte fon

Become a frieng

of Crandon on F
Search “Crandon

Chambey”
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Accions de proximitat

L'espai interactua amb ["usuari

L'usuari es troba “receptiu”

Contingut d'interés per tenir al mobill

El cost pe I'usuari es gratuit

Llocs com a lones exteriors d’edificis, OPIS,
ounts d'informacid, o espais tancats sdn idonis
oer aguest fipus de interactivitat.
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Codis
Bidimensionals / QR
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street to moblle:
inferaccio amb el mobil

Casa Gasull (1911)




Codis 2D

Un codi 2D pot fer que el mobil del usuari (al descodificar-lo
amb la seva camara des de |'aplicacid lectora corresponent )
inicii alguna d’aquestes accions:

-Enviament de SMS a n2 i missatge predefinit
-Enviament d’email

-Realitzar una trucada a un n? de telefon
-Recepcionde Vcard

-Recepcié de VCalendar

-Connexio a url:

-Lectura d’un text simple




Te de 2 a 3 vegades més dades que un codi
de barres 1D a més d’ altre informacio no
numerica: sms, url, informacio de contacte
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redempcio de codis
promocionals

La lectura del codi pot fer-se mitjancant un mobil, pda,
webcam o scanner de codis 2D.




APPS
mobile
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aplicacions
Mobils

il movistar = 12:24 =

YOROKOBU |

Google Instant: haces jchas! y
aparece a tu lado

Cancelar e s er@JQ 2 9

Nombre

Apellidos

Emall Google

Password

Email Ref

Busguedas aln mas rapidas. Ese era el
objetivo que Google se habia marcado
para el desarrollo de las nuevas

NUEVO NISSAN QASHOM +2

ubiqual mobilizing brands
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advergaming
mobile




L'exit de la distribucid de continguts
ve de la ma de les

ApPpP stores

® NIOKIA

.’ - BlackB '\
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€ Windows phone ubiqua )

App Store



Web
mobile
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Web mobile
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Ruta de la Industrializacion
m The industrial Route
= La Route Industrielle

Ruta de la
- Industrialitzacio

Museu del Ferrocarril
L’Arribada del Ferrocarril
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BID: hitp:/vianova.tag1.mobi/




Creixement de la navegacio mobil
Es degut a:

Mobils 3G
Smartphones
Tarita Plana amb operadora
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/1 milions d’europeus
fan servir cada setmana

la navegacio mobil
Vol dir 1 hora al dia, 6.4 hores a la
setmana en front de lectura de diaris

4.8 hores a la setmana, lectura
revistes 4,1 hores a la setmana

European Iteractive Advertising Association (EIAA), marc’'10

y
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Serveis de LBS (Locations Based Services)

Gran creixement en us mobil
gps — mapes - georeferenciacio

navegaciéo mobil vs. PC - mundial

(2008-2012) ol

90 -
78 Le] Mobil
/0 66 59
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2008 2009 2010 2011 2012

Source: eMarketer



Usuaris mundials (milions)

(2008-2012)

Source: eMarketer

2008 2009 2010 2011 2012



Users are Accessing The Web Through /' -
Desktop, and Now Mobile

B2 Smanphone

= PC

(' Used Device To Go Online Everyday in

Past 7 Days

gources:eo?tglﬁfm Mﬁ, GIG?SIE’PSB%%EE}E:;%UTDhDe [;Sén%%%%og%u;ga% hjlgqibenraﬂ)arketer,June 2011

ase. Smarphone Users : (UK FR: :DE: “JP: : ; .
Smartphone UsersWho Use Computer (US: 5905; UK: 1983, FR: 1984, DE: 1883; JP: 982). GooginismdemalacEopiang %
Q. Thinking ahoutthe last seven days on how many dayswere you online with .7



Both Mobile & PC Are Accessed Frequently

Source: Google/MMA , GI
Smartphone Users (US
‘ho Use Computer (US: 5905; UK: 18983, FR: 1984, DE: 1983; JP: 982,

Base:

Q

Used Device Multiple Times Yesterday to Access Internet

Smartphone UsersiW

B Smartphone
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ohal Perspectives: The Smartphone User & Mahile Marketer, June 2011
(LS 6000; UK: 2000, FR: 2000; DE: 2000; JP:1000).

62%

42%.

MNow, thinking aboutyesterday, how oftenwere you online with your [smantphone or computer]?
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Noves prestacions
del mobil

\ ubiqUa


http://www.museummarketing.co.uk/2010/03/04/augmented-reality/

La realitat aumentada

Eerste Romeinse
nederzetting: “Oppidum
Batavorum”

Jaartal: 12 voor Chr.
Afstand: 300 meter




Navegacio per veu, imatge

S

;
Hello, I'm Siri, your new
personal assistant.

) —
V.
.
What can | help you with? @)

8@ Google gogehes e P

Fri Kahio and Diego Rvers Restaurants N

P "best sushi near here"

Movies

ey "PG-13 movies this afternoon” ?
Masterworks of Art - Frida Kahlo and - s ’
Clego Rivera Print by Frids .

Matterwecks of Arc. Foida Kahle and Clego
Ravera Priot by Frida Kaho - Fnd the

: ) » Events
Madtermecks of Art . Frida Kahls and Ciego )
AR A ‘What's on at Carnegie Hall 7"

Local businesses >
"nearest gas station"

Taxis
/ -
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m-Wallet




Noves prestacions

Els smartphones seran cada cop més
intel-ligents:

->De les noves prestacions sortiran
usos cada cop més “espectaculars”
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| per finalitzar recordem que porta un consumidor ambp ell
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Mini sites mobils / Welb apps:
Butlleti ATI Catalunya T

Butlleti Electronic ATI Catalunya

O}

-El nostre equip de desenvolupament R+D ha creat una
. . . . . < o Publicacio electronica del Capitol de
eina per a publicar i gestionar minisites de manera agil i dCatlalfunyadeI)'ATl (Asociacion de Técnicos
. . . . . e Informatica
rapida: partir de la nostra plataforma de publicacio
astrolabi.mobi = Servei per a crear els teus sites mobils A diteréncia dedici )
. L, iferéncia d'edicions anteriors,
sense coneixments de programacio aquesta passa a ser de pagament,
. . tenint els socis de I'ATI un 20...
+ Gestio de Continguts
+ Publicacio
+ Adaptacio atomatica al movil visitant

L'ATI col-labora amb nexo QA,
que ofereix als seus socis un >

| Aal 109 _Aan ale rurenc

4 2 m @

tdioma | Catala _[~] [ok]

_
Accede a tu cuenta b vil ;
@ Crea webs moviles en minutos i - T —T

Usuario

Tagl
Gestlo dol Tag! L
Qu b “Tag 1° | am projecte rea: cag
on -

Oferta
especial
per a
socis ATI

1.2,3 es movil! Lo hacemos sencillo para tener una éptima presencia movil

e




Home MyProjeds Stats Logont

Edit your project

You can always add or change the social links inside the project.The
only thing it won't change is the associated code and short url

Write the urls of your

social links and —
TheSharingCode Project Title:
automatically updates the (jl.- SharingC ods
info in that networks to

Click in the icon to fillyour links

present them in a

landing page. You’ll also : 7 e
get the QrCode & short ﬁ T"'" — Q'//|;|I| .

url to spread it .

= Twitter

Iz

FOLLOW

Facebook | Like it:

I:Inu-. facebook com/ubiqua )1

ME ON

J;ﬂ.-!.l;_“:.' ::I.:.,I:niﬂl;._::r Il” MR It . face ook com Follow thesharingcode
httpesfeeen. face ook com/u bicua (Beware that urk lke
- . httpe e face bookcom /prof ke, ph ps = 100001 76 5796408 won'twork
Py
n
o . Share in Facebook:

E - (Share Tith )

hitp:/i2.63/vEO LkEID

TheSharingCode.com

Oferta
especial
per a
socis ATI

N1 ThaChavinal ada cave | RECSKESRED ARD OEVEL NDDEN RY
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